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Abstract:

The rapid advancement of digital transformation has significantly reshaped the global tourism industry. Tourism
development is gradually shifting from traditional resource-based models toward experience-driven and
innovation-oriented approaches. Creative tourism has emerged as a promising development trend by
encouraging tourists to actively engage in local cultural activities and co-create value with host communities.
Meanwhile, digital technologies such as Artificial Intelligence (A1), Big Data, the Internet of Things (IoT), Virtual
Reality (VR), Augmented Reality (AR), and digital platforms have fundamentally transformed tourism product
design, destination management, and visitor experiences. This study employs a literature review approach to
synthesize theoretical perspectives on creative tourism, identify major development trends in the digital era, and
analyze opportunities and challenges for Vietnam. Based on the findings, several policy implications are
proposed to promote sustainable creative tourism development in Vietnam.
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I.  INTRODUCTION

In recent years, digital transformation has emerged as an inevitable trend shaping the global economy.
Driven by the Fourth Industrial Revolution, advanced technologies such as Artificial Intelligence (AI), Big Data,
the Internet of Things (IoT), Cloud Computing, Blockchain, Virtual Reality (VR), and Augmented Reality (AR)
have fundamentally transformed governance practices, business operations, and consumer behavior across
various industries, including tourism (Buhalis & Amaranggana, 2015).

Alongside technological advancements, tourists' preferences and expectations have undergone
significant changes. Whereas travel was traditionally motivated by sightseeing, leisure, or entertainment,
contemporary tourists increasingly seek immersive experiences that enable them to engage with local cultures,
participate in community-based activities, and create meaningful, personalized experiences. This shift reflects the
transition from a service-oriented consumption model to an experience-oriented paradigm, in which tourists are
no longer passive consumers but active participants in the co-creation of value (Richards, 2021).

These changing demands have fostered the emergence of creative tourism, a form of tourism that
emphasizes meaningful interactions between visitors and local communities through cultural, artistic, craft,
culinary, and lifestyle experiences. Unlike conventional cultural tourism, which primarily focuses on visiting
heritage sites, museums, or festivals, creative tourism encourages tourists to actively participate in creative
processes, thereby generating authentic, memorable, and highly personalized experiences (Richards & Raymond,
2000).

Within the context of digital transformation, the integration of advanced technologies with traditional
cultural values has created unprecedented opportunities for tourism innovation. Digital technologies not only
facilitate destination marketing and promotion but also enable personalized travel experiences, strengthen direct
interactions between tourists and host communities, and support the development of creative tourism products for
global markets. Consequently, digital transformation has become a key driver for enhancing service quality,
enriching visitor experiences, and improving destination competitiveness.

In Vietnam, the tourism industry is progressively transitioning toward a smarter and more sustainable
development model. According to the Vietnam Tourism Development Strategy to 2030, digital transformation has
been identified as one of the key strategic drivers for improving the competitiveness of the tourism sector. Against
this backdrop, examining the development trends of creative tourism in the digital era is of both academic and
practical significance, as it provides a scientific basis for policymaking while supporting the development of high
value-added tourism products.
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Against this background, this paper aims to examine the theoretical foundations of creative tourism,
analyze its emerging development trends in the digital era, and propose policy implications to foster the
sustainable development of creative tourism in Vietnam.

II. THEORETICAL BACKGROUND

2.1. Concept and characteristics of creative tourism

The concept of creative tourism emerged in the late 1990s amid a paradigm shift in the global tourism
industry from resource-based tourism toward experience- and culture-driven development. The term was first
introduced by Richards and Raymond (2000), who defined creative tourism as a form of tourism that provides
visitors with opportunities to develop their creative potential through active participation in cultural, artistic, and
community-based activities. From this perspective, the value of tourism extends beyond sightseeing to encompass
interaction, learning, and the co-creation of experiences between tourists and local residents.

UNESCO (2006) subsequently expanded this concept by defining creative tourism as tourism that
enables visitors to develop their creative potential through active engagement in learning experiences and
destination-specific cultural activities. This perspective highlights local culture as a strategic resource for
developing distinctive tourism products while simultaneously contributing to the preservation and revitalization
of cultural heritage.

With the rapid development of the creative economy and digital transformation after 2015, the concept
of creative tourism has continued to evolve. Richards (2021) argues that creative tourism should be understood
not merely as a form of cultural experience but as a process of value co-creation, in which tourists, local
communities, tourism enterprises, and other stakeholders collaboratively generate tourism value. Accordingly,
tourists are no longer passive consumers but active participants involved in designing, experiencing, and sharing
tourism products.

Despite differences in conceptual approaches, the existing literature generally agrees that creative
tourism is characterized by three fundamental attributes. First, meaningful experiences constitute the core value
of tourism products. Second, the active participation of tourists is essential for value creation. Third, local cultural
resources serve as the foundation for developing authentic, personalized, and differentiated tourism experiences.

Compared with traditional cultural tourism, creative tourism adopts a broader and more interactive
approach. While cultural tourism primarily focuses on visiting historical sites, museums, or festivals, creative
tourism encourages tourists to engage directly in creative and productive activities, such as pottery making,
traditional weaving, local cooking, folk performances, or agricultural practices. Such active participation not only
enhances tourists' emotional engagement and creates lasting memories but also generates economic opportunities
for local communities while contributing to cultural preservation.

2.2. Theoretical foundations of creative tourism development in the Digital era
2.2.1. Experience economy Theory

One of the most influential theoretical foundations underpinning creative tourism is the Experience
Economy Theory, proposed by Pine and Gilmore (1999). The authors argue that economic development has
evolved through four stages: the commodity economy, the goods economy, the service economy, and finally the
experience economy. Within the experience economy, customer value is derived not only from the quality of
products or services but, more importantly, from memorable and personalized experiences.

This perspective has fundamentally reshaped tourism product development. Rather than concentrating
solely on accommodation or sightseeing services, tourism providers are encouraged to design immersive
experiences capable of generating emotional engagement and meaningful connections between visitors and
destinations. Consequently, many destinations have developed creative tourism products centered on local arts,
culture, gastronomy, and everyday lifestyles.

2.2.2. Co-creation Theory

Prahalad and Ramaswamy (2004) argue that value is no longer created solely by firms but emerges
through interactions between businesses and customers. Within the tourism context, this theory provides an
important framework for understanding the collaborative process between tourists and host communities.

In creative tourism, tourists do not simply consume pre-designed tourism products; instead, they actively
participate in shaping their own experiences. For example, rather than merely tasting local cuisine, visitors may
join local residents in preparing ingredients, cooking traditional dishes, and learning about the cultural stories
behind each culinary practice. Such participatory engagement creates unique experiential value that conventional
mass tourism products are often unable to offer.

The digital era has further expanded opportunities for value co-creation. Digital platforms enable local
communities to communicate directly with visitors, promote their cultural products, collect real-time feedback,
and continuously adapt tourism experiences to meet the preferences of different market segments.
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2.2.3. Smart tourism Theory

The concept of smart tourism was developed by Buhalis and Amaranggana (2015), integrating
information and communication technologies (ICT), Big Data, and the Internet of Things (IoT) to enhance
destination management and improve tourist experiences.

According to this perspective, data represent a strategic resource for tourism governance. By collecting
and analyzing information generated through digital platforms, tourism enterprises can forecast market demand,
optimize service delivery, and personalize tourism products. At the same time, destination management
organizations can utilize tourism data to monitor visitor flows, allocate resources more efficiently, and formulate
evidence-based policies that support sustainable tourism development.

The advancement of smart tourism has significantly expanded the scope of creative tourism. Mobile
applications, digital maps, Al-powered virtual assistants, chatbots, and augmented reality technologies enrich
visitor experiences while simultaneously strengthening the competitiveness of tourism destinations.

2.3. Digital transformation and the changing development model of creative tourism

Digital transformation has fundamentally reshaped the tourism value chain. Whereas tourism enterprises
traditionally offered standardized travel packages, digital technologies now enable the design of flexible,
customized experiences tailored to the diverse preferences of individual travelers.

Artificial Intelligence (AI) has been widely adopted for destination recommendation systems, itinerary
optimization, and customer service automation. Big Data analytics enables tourism enterprises to better
understand consumer behavior, anticipate market trends, and develop more effective marketing strategies.
Meanwhile, Virtual Reality (VR) and Augmented Reality (AR) technologies facilitate the digitalization of cultural
heritage, create immersive tourism experiences, and expand accessibility for international visitors.

Another significant trend is the rapid growth of the platform economy, which has transformed the way
creative tourism products are developed and delivered. Digital platforms such as Airbnb Experiences, Klook,
GetYourGuide, and KKday allow local communities to directly offer cultural, artistic, culinary, and lifestyle
experiences to global travelers. These platforms not only broaden market access for local residents but also foster
innovation in tourism product development by encouraging greater community participation and facilitating direct
interactions between hosts and visitors.

Overall, digital transformation has become a critical catalyst for the evolution of creative tourism. By
integrating advanced digital technologies with local cultural resources, destinations can deliver more
personalized, interactive, and sustainable tourism experiences while enhancing their competitiveness in an
increasingly dynamic global tourism market.

1L DEVELOPMENT TRENDS OF CREATIVE TOURISM IN THE DIGITAL ERA

The rapid advancement of digital technologies in the context of the Fourth Industrial Revolution has
fundamentally transformed the way tourism products are designed, managed, and delivered. While the
competitiveness of tourism destinations was traditionally determined by their natural and cultural resources, the
ability to integrate digital technologies, foster innovation, and design immersive experiences has become a key
competitive advantage. Within this context, creative tourism not only builds upon traditional cultural assets but
also leverages digital transformation to deliver more personalized, interactive, and sustainable tourism
experiences.

Based on a comprehensive review of the existing literature, this study identifies six major development
trends shaping creative tourism in the digital era.

3.1. Personalization of tourism experiences through Big Data and Artificial Intelligence

One of the most significant trends is the transition from mass tourism services to personalized tourism
experiences. The rapid development of Big Data and Artificial Intelligence (Al) enables tourism enterprises to
collect, analyze, and predict tourists' behaviors in real time, thereby designing products and services that align
with individual preferences, interests, and purchasing capabilities.

Unlike traditional tour packages that follow standardized itineraries, contemporary digital platforms are
capable of recommending customized travel plans based on users' search histories, online reviews, geographic
locations, cultural interests, and consumption patterns. Al-powered travel assistants further enhance this process
by helping tourists optimize itineraries, make reservations, access real-time information, and respond effectively
to unexpected situations throughout their journeys.

Personalization is particularly important in creative tourism because visitors differ considerably in their
motivations, interests, and desired levels of participation. For example, tourists interested in traditional culture
may be recommended pottery workshops, handicraft-making activities, or local culinary classes, whereas
younger, technology-oriented travelers may prefer experiences integrating virtual reality, interactive digital
storytelling, and immersive heritage interpretation.
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This trend not only enhances visitor satisfaction and encourages repeat visitation but also enables tourism
enterprises to improve marketing efficiency, optimize resource allocation, and strengthen their competitive
position in an increasingly dynamic tourism market.

3.2. Digitalization of cultural heritage and the expansion of digital experiences

The preservation and promotion of cultural heritage have long served as the cornerstone of creative
tourism. In the digital era, however, cultural heritage is no longer confined to physical spaces but is increasingly
being transformed into digital assets through technological innovation.

Many countries have adopted three-dimensional (3D) scanning, Virtual Reality (VR), Augmented
Reality (AR), and Mixed Reality (MR) technologies to digitally reconstruct cultural heritage and historical
environments. Museums, heritage sites, and traditional craft villages are therefore able to reach not only on-site
visitors but also global audiences through online platforms.

For instance, Japan has introduced VR-based museum experiences, while South Korea has utilized AR
technologies to digitally recreate royal palaces and historical landmarks. Rather than replacing physical visits,
these digital applications complement on-site experiences by enhancing accessibility, enriching visitor
engagement, and stimulating travel motivation.

For Vietnam, heritage digitalization represents a particularly important opportunity given its rich
inventory of tangible and intangible cultural heritage. Developing digital heritage databases, virtual museums,
and smart interpretation systems can simultaneously support cultural preservation and create innovative tourism
products with higher added value.

3.3. Value co-creation between tourists and local communities

A defining characteristic of creative tourism is the transformation of tourists from passive consumers
into active co-creators of value. This trend has been significantly accelerated by the widespread adoption of digital
platforms and social media.

Through online platforms, local communities are increasingly able to promote handicraft workshops,
agricultural experiences, artistic performances, and cultural exchange programs directly to visitors without relying
exclusively on traditional tour operators. This approach expands market opportunities for households, artisans,
and small tourism enterprises while increasing community participation in tourism development.

Value co-creation is also reflected in tourists’ active sharing of travel experiences through photographs,
videos, reviews, and social media posts. User-generated content (UGC) has become one of the most influential
sources of destination information, often exerting greater influence on travel decisions than traditional advertising
campaigns. Consequently, tourists themselves have become powerful ambassadors who contribute to destination
branding through authentic and credible storytelling.

This trend suggests that tourism destinations should move beyond merely delivering services and instead
create environments that encourage interaction, creativity, participation, and knowledge sharing between visitors
and host communities.

3.4. Development of digital platform ecosystems for creative tourism

The rapid expansion of the platform economy has fundamentally reshaped the tourism value chain.
Digital platforms such as Airbnb Experiences, Klook, GetYourGuide function not only as distribution channels
but also as collaborative ecosystems connecting local communities with global travelers.

Through these platforms, local residents can independently provide cultural experiences, art workshops,
culinary tours, and nature-based activities without requiring substantial financial investment. This model
diversifies tourism products, increases local income generation, and stimulates innovation in destination
development.

For tourism enterprises, digital platforms also facilitate customer data collection, service quality
management, and collaboration across tourism supply chains. Consequently, creative tourism products can be
developed more flexibly and adapted more rapidly to evolving market demands.

3.5. The application of generative Artificial Intelligence in tourism product development

The emergence of Generative Artificial Intelligence (Generative Al), represented by applications such
as ChatGPT, Gemini, and Copilot, has ushered in a new phase of digital transformation within the tourism
industry. Beyond information processing, Generative Al is capable of designing personalized itineraries,
generating promotional content, creating marketing visuals, providing multilingual translation, and supporting
real-time customer service.

Within creative tourism, Generative Al significantly reduces the time required for tourism product
development while enabling highly customized experience design. Al systems can automatically recommend
travel itineraries that integrate cultural, culinary, artistic, and recreational activities based on individual
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preferences and behavioral patterns.

Nevertheless, the growing adoption of Al also raises important concerns regarding data privacy,
intellectual property protection, and the authenticity of tourism experiences. Therefore, Generative Al should be
regarded as a tool that enhances human creativity rather than replacing the cultural values, local knowledge, and
human interactions that constitute the essence of creative tourism.

3.6. Sustainable and regenerative development of creative tourism

In recent years, sustainability has become one of the dominant paradigms guiding global tourism
development. Beyond minimizing negative environmental impacts, contemporary tourism increasingly embraces
the concept of regenerative tourism, whereby tourism activities actively contribute to ecosystem restoration,
cultural preservation, and improvements in local community well-being.

Within creative tourism, sustainability is reflected in the responsible utilization of cultural resources,
active community participation, and equitable distribution of tourism benefits among stakeholders. Digital
technologies play an important supporting role by facilitating visitor flow management, resource monitoring,
environmental impact assessment, and data-driven destination governance.

Against the backdrop of climate change and intensifying global competition among tourism destinations,
the transition toward sustainable and regenerative creative tourism not only contributes to safeguarding cultural
identity but also strengthens the long-term competitiveness and resilience of Vietnam's tourism industry.

Iv. POLICY IMPLICATIONS FOR VIETNAM
The literature review indicates that the development of creative tourism in the digital era depends not
only on the adoption of emerging digital technologies but also on effective collaboration among government
agencies, tourism enterprises, local communities, and educational institutions. As Vietnam implements the
Vietham Tourism Development Strategy to 2030 alongside the National Digital Transformation Program, the
formulation of appropriate policy frameworks will play a critical role in facilitating the transition toward a more
innovative, smart, and sustainable tourism sector.

4.1. Strengthening institutional frameworks and policies to promote digital transformation in creative
tourism

A supportive institutional environment is a prerequisite for fostering innovation and accelerating digital
transformation in creative tourism. Although Vietnam has introduced several policies promoting smart tourism,
regulatory frameworks governing digital assets, cultural heritage digitalization, data sharing, and emerging
tourism business models remain fragmented and insufficiently integrated.

Accordingly, the government should continue to refine the legal framework to encourage tourism
enterprises and local communities to adopt digital technologies in tourism product development. Establishing an
integrated tourism data governance system that facilitates data sharing among government agencies, businesses,
and local authorities is equally important. Furthermore, the development of standards concerning open data,
information security, and intellectual property rights for digital tourism products would provide a solid
institutional foundation for the sustainable growth of creative tourism.

In addition, targeted fiscal incentives, preferential credit schemes, and innovation support programs
should be introduced to encourage startups in the TravelTech sector, particularly those developing digital
experience platforms, artificial intelligence applications, and cultural heritage digitalization initiatives.

4.2. Accelerating the digitalization of tourism resources and developing smart tourism ecosystems

Vietnam possesses abundant cultural heritage and diverse tourism resources; however, the digitalization
of these assets remains fragmented and lacks effective integration. In the context of digital transformation,
digitalization should be viewed not only as a means of heritage preservation but also as a strategic driver for
developing innovative tourism products with higher value-added potential.

Government authorities should prioritize the establishment of a national digital database of tourism
resources that is interconnected with information systems operated by local governments and tourism enterprises.
The application of technologies such as three-dimensional (3D) scanning, Virtual Reality (VR), Augmented
Reality (AR), and digital mapping would improve visitor accessibility while enabling the integration of physical
and virtual tourism experiences.

Furthermore, greater efforts should be devoted to developing a smart tourism ecosystem in which
tourism-related data are shared among stakeholders. Such an ecosystem would enhance destination management,
improve market forecasting, and enable tourism enterprises to design creative tourism products tailored to the
diverse needs of different visitor segments.

www.ijeijournal.com Page | 195


http://www.ijeijournal.com/

Creative tourism development in the Digital Era: A literature review and policy implications for Vietnam

4.3. Promoting innovation within tourism enterprises

Tourism enterprises play a central role in creating tourism products and delivering visitor experiences.
Consequently, strengthening their innovation capacity is essential for advancing creative tourism in the digital
era.

Tourism businesses should shift from a traditional service-oriented mindset toward an experience-
oriented approach that places tourists at the center of product development. The adoption of Artificial Intelligence
(AD), Big Data analytics, and customer behavior analysis can support the creation of highly personalized tourism
experiences while simultaneously improving operational efficiency and marketing performance.

Moreover, tourism enterprises should strengthen partnerships with artisans, traditional craft villages,
cultural organizations, and local communities to co-develop tourism products that reflect the unique cultural
identity of each destination. Such collaborations not only enhance destination competitiveness but also generate
sustainable livelihoods for local residents and contribute to safeguarding cultural heritage.

4.4. Empowering local communities in creative tourism development

Active community participation represents one of the fundamental principles of creative tourism.
Accordingly, tourism policies should evolve from a “development for communities” approach toward a more
inclusive model of “development with communities.”

Local authorities should create favorable conditions for residents to participate in the design,
management, and delivery of creative tourism experiences through capacity-building programs, digital skills
training, and support for participation in e-commerce and digital tourism platforms. At the same time, equitable
benefit-sharing mechanisms should be established to ensure that local communities receive fair economic returns
from tourism activities, thereby strengthening their motivation to preserve cultural and natural resources.

For traditional craft villages, integrating production activities with tourism experiences offers significant
opportunities to increase product value, expand market access, and improve local livelihoods. Nevertheless,
commercialization should be carefully managed to prevent the excessive commodification of cultural heritage
and the erosion of local cultural authenticity.

4.5. Developing human resources for digital transformation

Human capital is a critical determinant of the successful implementation of creative tourism in the digital
era. In addition to professional tourism knowledge, the tourism workforce should be equipped with digital
competencies, including data analytics, Artificial Intelligence applications, digital marketing, online platform
management, and digital content creation.

Higher education institutions and vocational training providers should redesign tourism curricula by
integrating tourism management, digital technologies, and innovation studies. Strengthening collaboration
between universities and tourism enterprises would further enhance students' practical skills and improve their
readiness to respond to emerging technological trends within the tourism industry.

For public administrators and destination management officials, specialized training programs focusing
on smart destination management, tourism data analytics, and digital tourism policy development should be
implemented to enhance governance capacity and support evidence-based policymaking in the context of digital
transformation.

4.6. Strengthening international cooperation and building the brand of creative tourism in Vietnam

In the context of increasing global integration, strengthening international cooperation with
organizations and destinations that possess extensive experience in creative tourism development will enable
Vietnam to access advanced governance models, emerging technologies, and investment resources.

Vietnam should expand collaboration with UNESCO, the United Nations Tourism (UN Tourism), and
countries with well-established creative industries, such as Japan, the Republic of Korea, Spain, and Singapore,
to exchange best practices in cultural heritage digitalization, smart destination management, and the development
of creative tourism products.

At the same time, a national branding strategy should be developed to position “Creative Tourism in
Vietnam” as a distinctive tourism brand characterized by rich indigenous cultural heritage, diverse local
communities, and innovative applications of digital technologies. This branding strategy should be implemented
through coordinated efforts between central and local governments while integrating both traditional and digital
communication channels to enhance Vietnam's visibility and competitiveness in the international tourism market.

V. CONCLUSION
Amid the rapid advancement of digital transformation worldwide, creative tourism has emerged as a
major development trend in the contemporary tourism industry. The integration of digital technologies with local
cultural assets not only creates unique and memorable visitor experiences but also enhances the competitiveness
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and sustainability of tourism destinations.

This study demonstrates that emerging trends-including personalized tourism experiences, Artificial
Intelligence (Al), Virtual Reality (VR), cultural heritage digitalization, smart tourism, and digital platforms are
reshaping the development of creative tourism and creating new opportunities for tourism innovation. For
Vietnam, its abundant cultural resources, together with the ongoing national digital transformation agenda,
provide favorable conditions for fostering the sustainable development of creative tourism.

However, realizing the full potential of creative tourism in the digital era requires coordinated efforts
among government agencies, tourism enterprises, educational institutions, and local communities. Strategic
investments in digital infrastructure, human capital development, cultural heritage preservation, technological
innovation, and collaborative governance are essential to establishing a competitive, smart, and sustainable
tourism ecosystem. These efforts will provide a solid foundation for strengthening Vietnam's position in the
increasingly competitive global tourism landscape.

REFERENCES

[1]. Communist Party of Vietnam. (2017). Resolution No. 08-NQ/TW dated January 16, 2017 on developing tourism into a key economic
sector.

[2]. Ministry of Culture, Sports and Tourism. (2021). Vietnam Tourism Development Strategy to 2030.

[3]- Government of Vietnam. (2020). Decision No. 749/0P-TTg dated June 3, 2020 approving the National Digital Transformation
Program to 2025, with a vision to 2030.

[4]. Vietnam National Authority of Tourism. (2023). Vietnam Tourism Annual Report 2023.

[5]- Bubhalis, D. (2000). Marketing the competitive destination of the future. Tourism Management, 21(1), 97-116.

[5]- Buhalis, D., & Amaranggana, A. (2015). Smart tourism destinations enhancing tourism experience through personalization of
services. In I. Tussyadiah & A. Inversini (Eds.), Information and Communication Technologies in Tourism 2015 (pp. 377-389).
Springer.

[7]. Florida, R. (2002). The Rise of the Creative Class. Basic Books.

[8]. Gretzel, U., Sigala, M., Xiang, Z., & Koo, C. (2015). Smart tourism: Foundations and developments. Electronic Markets, 25(3), 179-
188.

[91. Kotler, P., Bowen, J. T., & Makens, J. C. (2017). Marketing for Hospitality and Tourism (7th ed.). Pearson.

[10].  Pine, B. J., & Gilmore, J. H. (1999). The Experience Economy. Harvard Business School Press.

[11].  Prahalad, C. K., & Ramaswamy, V. (2004). Co-creation experiences: The next practice in value creation. Journal of Interactive
Marketing, 18(3), 5-14.

[12].  Richards, G. (2011). Creativity and tourism: The state of the art. Annals of Tourism Research, 38(4), 1225-1253.

[13].  Richards, G. (2014). Tourism and the Creative Economy. OECD Publishing.

[14].  Richards, G. (2018). Tourism, an underestimated driving force for the creative economy. Revista Turismo em Andlise, 29(3), 387-
395.

[15].  Sigala, M. (2020). Tourism and COVID-19: Impacts and implications for advancing and resetting industry and research. Journal of
Business Research, 117,312-321.

[16]. UNESCO. (2006). Towards Sustainable Strategies for Creative Tourism.

[17].  UN Tourism. (2018). Tourism and Culture Synergies. Madrid: UN Tourism.

[18]. Xiang,Z., Magnini, V. P., & Fesenmaier, D. R. (2015). Information technology and consumer behavior in travel and tourism. Journal
of Travel Research, 54(4), 511-527.

www.ijeijournal.com Page | 197


http://www.ijeijournal.com/

